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WORKSHEETS AND
TEPIPLATES

Worksheet 1: Creating a Communications Plan—Sample

Pro\')cc{: éoalt Provide an evidente—based teen Pregnanty
?rcvcw(:ion Program to 2,000 you{‘)\ in the Commuhi{;y.

o Motivate the business Communi{y +o Frovidc
COMMUNICATION GOAL finantial support to an after sthool teen

Pregnanty Prevention pProgram.

TARGET AUDIENCE o Busincss leaders in the Lommuni-{;\/.

TR TIG e News media: newsPapers, Communi{:y—spcti(:ic
DISSEMINATION business publications.
CHANNEL o Sotial media: Fatebook and Twitter
annountements, Fatebook ads.

* Preventing teen pregnanty helps improve graduation vates.
. Rcducing teen Pregnanty vates tan improve the health and
KEY MESSAGES wc"bcing of thildven in our Communi{:y.
o Reduting teen Pregnanty ean save our ommunity x dollavs.
¢ Your tontribution tan Provide an effective teen Pregnancy
Prevention Program for % number of kids.

o Number of kids in your Program
o Appropriate pre— and Post—test vesults
PROGRAM DATA (ic. thanges in attitudes, ete.)
« Stovies about the impact of the program
(£rom ‘Facihfa{:orS, Parents, or you{:k themselves)
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